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The Economic and Social Feasibility of Digital Marketing for 

Educational Services for Units of A special Nature at The 

Faculty of Education, Assiut University 

Abstract: 
The objective of the research is to develop a proposed concept for 

activating the role of digital marketing of educational services provided by 

units of a special nature of the Faculty of Education, Assiut University, and to 

define the economic and social feasibility thereof; research used the 

descriptive approach and resolution as one of its tools; To know the 

availability of digital marketing components (digital services/products, digital 

pricing, digital promotion of services, digital distribution of services) in the 

units under study, the research sample consisted of some officials of units and 

centres of a special nature at the Faculty of Education, Assiut University, 

from current and former staff and faculty, namely, the Centre for 

Psychological Counselling, the Centre for Public Service Adult Education 

Centre - Specialist Center for Communication with People with Special 

Needs), numbering (32). 

The research reached several results, the most important of which were: poor 

interest in studying the market and the needs of clients and beneficiaries, poor 

promotion and advertising of their services through websites and networking 

networks, their reliance on the individual efforts of some centre and unit 

officials, And the lack of updating of the units’ websites, and poor use of 

reference comparisons with leading centres and units in local and 

international universities 

At the end of the research, a proposal was made to activate the role of digital 

marketing of educational services provided by units of a special nature at the 

Faculty of Education, Assiut University, and thus to realize the economic and 

social feasibility of digital marketing of educational services for units of a 

special nature at the Faculty of Education, Assiut University. 

     Keywords:Economic Feasibility - Social feasibility - Digital marketing 

- Educational services - Units of a special character. 
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marketing.com-https://www.income (

وهى كل الوسائل والأساليب المستخدمة 

من الوحدات ذات الطابع الخاص 

 للوصول إلى اكبر شريحة من العملاء،

 وتكوين صورة ذهنية لديهم

الخدمة الذين وهم الأفراد مقدمى 

 بتعامل معهم العملاء والمستفيدين

وهو كل مايتعلق بتشكيلة 

الخدمات التربوية التى 

 تقدمها الوحدات

لية تقديم وهو كل مايتعلق بعم

الخدمات التى تصل إلى 

 العملاء والمستفيدين

وهو كل ما يتعلق بنظام 

 التسعير

وهو كل مايتعلق باماكن 

عرض اوطلب خدمات 

 الوحدات ذات الطابع الخاص

وهو كل مايؤكد من أدلة مادية 

ملموسةعلى نجاح الوحدات وتميزها 

 فى تقديم الخدمات

https://www.income-marketing.com/
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 (Gutiérrez & Otero,2020) 
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   البنية التحتية الناعمة: وتضم مجموعة البرمجيات والتطبيقات والخدمات
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